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(Mat 2-A; Still No. 754A) 
Peter Cushing, right, 
shows Francis Matthews 
the hand he will use 
when he creates a hu- 
man body in Columbia 
Pictures’ shocker, “‘The 
Revenge of Franken- 
stein” in Technicolor. 
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(Mat 1-A; Still No.51A) 
Michael Gwynn, the 
Frankenstein-created 
monster, menaces Eu- 
nice Gayson in “The 
Revenge of Franken- 
stein,’ Columbia Pic- 
tures’ Technicolor mon- 
sterpiece. 


= 


‘GAN YOU TAKE 
THE REVENGE OF 
FRANKENSTEIN 


FRANKENSTEIN 
MONSTERPIECE! 


Note! 


Be sure to see Ad 
SUPERNATURAL 
TECHNICOLOR®! 
* A HAMMER FILM 
PRODUCTION 

A COLUMBIA PICTURE 


No. 301 (492 Lines) 


on the front cover 


‘THE REVENGE’ is twice as 
horrifying as ‘THE CURSE’! 


SUPERNATURAL 
TECHNICOLOR®! 


A HAMMER FILM PRODUCTION + A COLUMBIA PICTURE 


aN. 


of this pressbook. 
Ad No. 202—56 Lines 


Ad No. 203—70 Lines 


Page 2 


NEW AND MOST TERRIFYING FRANKENSTEIN... 


THE WORLD'S GREATEST HORRORAMA! 


IN SUPERNATURAL TECHNICOLOR”! 


KEEP YOUR SEAT! DON’T PANIC! 
The screams you hear 
will be your own! 


starrin 
PETER CUSHING - EUNICE GAYSON - FRANCIS MATTHEWS - MICHAEL GWYNN 
Written by JIMMY SANGSTER + Produced by ANTHONY HINDS - Directed by TERENCE FISHER 
A HAMMER FILM PRODUCTION - A COLUMBIA PICTURE 


ES ec? Ae ee 


Ad No. 208—200 Lines 


BRAND- ada Mad 


SEE YOUR 
MOST 
GHASTLY 
FRIGHTMARE 
COME TRUE! 


COLUMBIA 
PICTURES 
presents 


"THE REVENGE OF FRANKENSTEIN 


SUPERNATURAL PETER EUNICE. n FRANCIS MICHAEL 
@ TECHNICOLOR®! 


CUSHING » GAYSON * MATTHEWS * GWYNN 
Written by JIMMY SANGSTER + Produced by ANTHONY HINDS 
Directed by TERENCE FISHER » A HAMMER FILM PRODUCTION 


Ad No. 204—102 Lines 


THe REVENGE OF 
is —— 


M2, AHAMMER FILM PRODUCTION + A COLUMBIA PICTURE 
in SUPERNATURAL TECHNICOLOR®! 


Ad No. 201—30 Lines 


THE WHOLE WORLD 
TREMBLES BEFORE 
A THE NEW 
A FRANKENSTEIN! 


IN SUPERNATURAL 
TECHNICOLOR®! 


The screams you hear will be Ai own! fi 


COLUMBIA PICTURES vetlel 


THE REVENGE OF 
FRANKENSTEIN 


PETER EUNICE "FRANCIS MICHAEL 
CUSHING - GAYSON » MATTHEWS + GWYNN 
Written by JIMMY SANGSTER . Produced by ANTHONY HINDS 
Directed by TERENCE FISHER . A HAMMER FILM PRODUCTION 
ELD TLE DOLE OID LL NTE Cs, 


Ad No. 104—69 Lines 


THE WORLD'S GREATEST 
USL Talla 


OF y 
FRANKENSTEIN i 


TECHNICOLOR® - A COLUMBIA PICTURE 


Ad No. 103—39 Lines 


"THE (19103 OF 
FRANKENSTEIN 


A HAMMER FILM SUPERNATURAL 
A COLUMBIA PICTURE TECHNICOLOR"! 


Ad No. 102—27 Lines 


COLUMBIA !I 
PICTURES 
presents 


vy a 
r 
a” 
* 


Ad No. 101—13 Lines 


a FRIGHT-DAY | 


THE Su! 


Teaser Ads! 


The new terror-topper from the 
makers of “Curse of Frankenstein”... 


"THe REVENGE oF 


FRANKENSTEIN’ 


It’s got a story twist that can’t be missed...in SUPERNATURAL TECHNICOLOR®! 


AHAMMER FILM PRODUCTION + A COLUMBIA PICTURE 
o e 


Ad No. 205-—100 Lines 


You’LL HAVE 


VOULLBEINITS == escnrmanes: 
GRIP WEDNESDAY! Ff ecanc 


that you 


THEREVENGE OF | "She de svrnt 
FRANKENSTEIN 


shocked! 
Supernatural 
Technicolor®! 


A 


REVENGE 2, (oe ’ 


Every Scene’s a Shock — and TECHNICOLOR®! 


Every Shock is NEW!!! 


A HAMMER FILM PRODUCTION R ANKENSTEI Nn" 
A COLUMBIA PICTURE 
A HAMMER FILM PRODUCTION + A COLUMBIA PICTURE 
gop ER te one cm oe EI. 


Ad No. 105—9% Lines Ad INO. ZUO0—LUU Lines 


NEW AND MOST HORRIFYING FRANKENSTEIN! 


fn THE RENENGE 0 OF 


COMPOSITE 
CAMPAIGN MAT 
SPECIAL No. 1 


includes the fol- 
lowing: 

e Ad No. |0! 
Ad No. 102 
Ad No. 103 
Ad No. 104 
Ad No. 201 
Ad No. 202 
Ad No. 203 
Ad No. 204 
Publicity |-A 
Publicity 2-A 


WE DARE YOU TO SEE 7 ! 
WE DOUBLE-DARE YOU TO 
FORGET IT! 


starring PETER CUSHING - EUNICE GAYSON 
FRANCIS MATTHEWS - MICHAEL GWYNN 


Written by JIMMY SANGSTER + Produced by ANTHONY HINDS Directed by TERENCE FISHER 


A HAMMER FILM PRODUCTION - A COLUMBIA PICTURE 


(Beview) 

Stories of horror have never 
failed to excite and to chill, and 
Columbia Pictures’ “The Re- 
venge of Frankenstein” is a bil- 
lion-volt shocker that should 
raise the sales of tranquilizers 
astronomically! Starring Peter 
Cushing in the title role, Eunice 
Gayson, Francis Matthews and 
Michael Gwynn, “The Revenge 
of Frankenstein” is a brand-new 
Technicolor terror film at the 
Be icc avegeeake Theatre. 

Cushing’s Frankenstein is 
suave, immaculately groomed 
and completely dedicated to his 
ghoulish occupation of using the 
eyes of one man, the torso of 
another and, now, the brain of 
a dwarf to create a man-like 
creature. The “man” he finally 
contrives kills like a monster. 

Having escaped death by guil- 
lotine, Frankenstein is conduct- 
ing his experiments in a new 
community, under a new name 
and posing as a doctor of medi- 
cine. When he finally is exposed 
as the Baron Frankenstein who 
had been sentenced to death for 
his inhuman experiments, his 
charity patients turn on him and 
finish the job the executioner 
never began. But Frankenstein 
has his revenge on the Medical 
Society, and on the world. 

“The Revenge of Franken- 
stein” has an ingenious ending, 
and one which presages still 
more shocker films of this type. 

Cushing is splendid as_ the 
latest incarnation of Baron 
Frankenstein, Eunice Gayson is 
beautiful and appropriately 
helpless as the lady enmeshed 
in the diabolical happenings; 
Matthews plays Cushing’s col- 
league in his diabolic experi- 
mentation, and Gwynn makes a 
thoroughly horrifying monster. 

“The Revenge of Franken- 
stein” was written by Jimmy 
Sangster. A Hammer Film pro- 
duction, the film was directed 
by Terence Fisher for producer 
Anthony Hinds. 


(Peter Cushing) 


Peter Cushing once again 
plays the baleful Baron Frank- 
enstein in Columbia Pictures’ 
“The Revenge of Frankenstein,” 
AGN EAE cists s:.'s Theatre. It’s a 
task Cushing, starred in the 
Technicolor shocker with Eunice 
Gayson, Francis Matthews and 
Michael Gwynn, does not take 
lightly. 

“JT have never worked with a 
more painstaking actor,” says 
producer Anthony Hinds of 
Cushing, who hit world fame 
with his performance in “The 
Curse of Frankenstein.” “Cush- 
ing goes to the most extraordin- 
ary lengths to insure that every- 
thing he does is strictly authen- 
tic. In ‘The Revenge of Frank- 
enstein,’ for instance, there’s a 
scene in which Frankenstein has 
to amputate a man’s arm. Now, 
most actors would be happy 
enough to grab a_ surgeon’s 
knife and hack through the arm 
like a butcher through a meat- 
bone. 

“But not Cushing. He went to 
a surgeon friend in a London 
hospital and asked to demon- 
strate how it should be done. 

“And it’s because he’s such a 
stickler for accuracy and authen- 
ticity that he brings such com- 
plete conviction to his ‘Franken- 
stein’ role. You see, horror, to 
be really horrifying, must be be- 
lievable. Peter Cushing’s mon- 
ster-maker is no crazy, wild- 
eyed scientist, but a normal 
human being with a mission. He 
makes you believe utterly in the 
character he is playing. 

“That’s why the atmosphere 
of horror generated in this 
‘Frankenstein’ picture is so po- 
tent. It commands audience be- 
lief, and that’s what has people 
coming back for more.” 

Written by Jimmy Sangster, 
“The Revenge of Frankenstein” 
was directed by Terence Fisher. 
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(Production Story) 


Even monsters have a “new 
look” these days. 

For example, the monster in 
Columbia Pictures’ new Techni- 
color shocker, “The Revenge of 
Frankenstein,” at the ........ 
Theatre, differs completely from 
the Frankenstein monster made 
famous by Boris Karloff some 
years ago. The monster differs, 
too, from his predecessor in the 
recent Hammer Film production, 
“The Curse of Frankenstein,” 
although Peter Cushing con- 
tinues as the scientist and ter- 
ror, thrills and chills are ever 
present. 

It isn’t only that scientists— 
on the screen, that is—are go- 
ing in for more exciting experi- 
mentation than ever before. The 
“new look” in Frankenstein 
monsters is a legal necessity. 

When Hammer Films _ an- 
nounced plans for “The Curse 
of Frankenstein,’ Hollywood’s 
legal eagles pointed out that 
there was no copyright on the 
140-year old novel itself but 
there was a definite copyright 
on Karloff’s monster make-up; 
Hammer’s monster could not 
have the slightest resemblance 
to the Karloff original. So Ham- 
mer arranged for its Frank- 
enstein to “build” a creature 
with a decomposing patch-work 
quilt face and a heavy sham- 
bling gait. 

Now, in “The Revenge of 
Frankenstein,” the new Ham- 
mer Film production starring 
Peter Cushing in the title role, 
Eunice Gayson, Francis Mat- 
thews and Michael Gwynn, the 
same copyright rules apply. 
There’s a creature in the film, 
but his make-up bears no re- 
semblance to either the monster 
in “The Curse of Frankenstein” 
or to the Karloff original. Re- 


‘ portedly, “The Revenge” tops 


’em all in terror. 
Terence Fischer directed for 
producer Anthony Hinds. 


(Michael Gawwynn) 

A unique make-up problem 
popped up when they shot out- 
of-door scenes for Columbia 
Pictures’ “The Revenge of 
Frankenstein,” in which Peter 
Cushing, Eunice Gayson, Francis 
Matthews and Michael Gwynn 
Starvat there iw tatati.ons Theatre. 
Gwynn, who plays the monster 
created by Frankenstein in the 
new Technicolor film, suffered 
from cold eyeballs! 

For his role, Gwynn had been 
fitted with plastic lenses to 
make him look horrific and, he 
explains, “the solution with 
which they were affixed was 
so cold we had to remove the 
false eyeballs every few min- 
utes or the skin would have 
frozen stiff.” 


(Production Story) 


What is more natural than 
man-made plastic “blood” for 
films like “The Revenge of 
Frankenstein,” with its man- 
made monsters? Made of plastic 
and latex rubber, the “blood” 
dries quickly and can be peeled 
off. 

Peter Cushing, star of “The 
Revenge of Frankenstein,” Co- 
lumbia Pictures’ new Techni- 
color shocker at the ...... The- 
atre, says: “This plastic blood 
is an actor’s boon. You can re- 
move it in less than half the 
time it used to take. And it’s 
much less messy.” 


(Eunice Gayson) 

Provocative Eunice Gayson, 
darling of London TV and stage 
revues, makes her horror-movie 
debut in Columbia Pictures’ “The 
Revenge of Frankenstein,” now 
at: thes. eas Theatre. Peter 
Cushing in the title role, Fran- 
cis Matthews and Michael 
Gwynn are also starred in the 
Technicolor shocker. 


(General Advance) 


The baleful Baron Franken- 
stein is back, with a brand new 
monster. 

He returns in Columbia Pic- 
tures’ new Technicolor shocker, 
“The Revenge of Frankenstein,” 
opening ....... atcthe nn et 
Theatre. Peter Cushing again 
stars as the scientist and Eunice 
Gayson, Francis Matthews and 
Michael Gwynn also star. 

Cushing, who played the same 
creature-making role in “The 
Curse of Frankenstein,” here is 
saved from execution for his 
ghoulish ways. He takes up the 
practice of medicine in a Ger- 
man town under another name. 
Matthews, a_ fellow-physician 
who sees through his new iden- 
tity, joins forces with the “good” 
doctor in his latest and most 
terrifying experiment. 

Cushing is still absorbed in 
the creation of a new being by 
piecing together various parts 
of men who have departed this 
life. He gives his newest monster 
life and intelligence by implant- 
ing within it the brain of the 
clever dwarf who had saved him 
from the guillotine. But Cush- 
ing’s latest creation becomes a 
creature of rampaging terror, a 
killer and a potential cannibal. 

As Frankenstein, Cushing re- 
portedly gives a blood-curdling 
performance. Miss Gayson plays 
a volunteer nurse in Cushing’s 
hospital; Matthews is the phy- 
sician-accomplice and Gwynn 
plays the man-like creature who 
kills like a monster. 

A Hammer Film production, 
“The Revenge of Frankenstein” 
was written by Jimmy Sangster. 
Terence Fisher directed the Co- 
lumbia shocker for producer 
Anthony Hinds. 


(Horrors!) 


“The Chamber of Horrors” at 
Madame Tussaud’s waxworks 
exhibition has nothing on the 
see Reeeadg Theatre these days, at 
least during one particular scene 
of Columbia Pictures’ new Tech- 
nicolor shocker, “The Revenge 
of Frankenstein.” The film stars 
Peter Cushing in the title role, 
Eunice Gayson, Francis Mat- 
thews and Michael Gwynn. 

The scene-— Baron Franken- 
stein’s laboratory—contains 
enormous tubes of plastic blood 
and vast kegs of the liquid va- 
riety, bottles of anaesthetics, 
headless bodies, severed arms 
and legs, lack-lustre eyeballs, 
brains pickling in jars contain- 
ing colored pink liquid. There’s 
a guillotine with its wicked 
blade and gleaming coffins lined 
up along the corridors. They 
definitely do contain—things! 

“The Revenge of Franken- 
stein” was produced by Anthony 
Hinds and directed by Terence 
Fisher from a Jimmy Sangster 
screenplay. 


(Opening Notice) 

Columbia Pictures’ “The Re- 
venge of Frankenstein,’ new 
Technicolor shocker starring 
Peter Cushing, in the title role, 
Eunice Gayson, Francis Mat- 
thews and Michael Gwynn, opens 
Apt Ae at the ....... Theatre. 
A Hammer Film production, 
“The Revenge of Frankenstein” 
was written for the screen by 
Jimmy Sangster and directed 
by Terence Fisher. Anthony 
Hinds produced the film. 


(Michael Guaynn) 


It took make-up men two 
hours each morning to turn 
Michael Gwynn into the new 
monster created by Baron 
Frankenstein in Columbia Pic- 
tures’ “The Revenge of Frank- 
enstein,” now at the ......... 
Theatre. The Technicolor shock- 
er also stars Peter Cushing in 
the title role, Eunice Gayson 
and Francis Matthews. 


‘MONSTER’ KIT 


Make up a “Do-It-Yourself Frankenstein 
Kit,”’ for use in obtaining newspaper and 
radio/TV publicity and later as a lobby 
display. Include in kit such weird items as 
glass eyes, a “fright” wig, “bloody” ban- 
dages, large sail-maker’s needle with raw- 
hide sutures, phial of “blood,” scalpel, etc. 
Add a list of instructions, ‘“Take one body, 


remove top of skull,”’ ete. 


ADMIT MD’s 


Spot a poster near the ticket taker: 
‘Notice! All Doctors! Please Advise Usher 
of Your Seat Locations. You Might Be Need- 
ed During the Screening of ‘The Revenge 
of Frankenstein!’ ”’ Sign might also invite 
doctors to attend the show as guests of the 
management, providing they bring their 
medical bags with them to the theatre, pre- 
pared to treat patrons suffering from 


shock, horror, etc. 


DRIVE-IN’S 


e Page Dr. Frankenstein during intermis- 
sions of advance shows: “Calling Dr. 
Frankenstein! There’s a Body Waiting 
For You at the Concession Counter!” 

e Paint monster heads on walls with glow 
paint and use glow paint for road signs. 

@ ‘“‘Monster’’ sodas, cones, hot dogs at con- 


cession counter. 


Radio |TV 


TV TRAILERS 


A 20-second and a 60-second trailer are available. 
Each allows time for local announcer to add your 
theatre and playdate information; each has a final 
frame "freeze" for super-imposed visual credits. State 
which trailer you want when you order from: Columbia 
Pictures Exploitation Department, 711 Fifth Avenue, 
New York 22, N. Y. 


TWO TELOPS 


Style A shares theatre identification with the station. 
Style B carries theatre advertising only. Prices: $5.00 
each without theatre imprint; $7.50 each with theatre 
imprint; $2.00 each for every additional slide or telop. 
Order, specifying the style telop you want and your 
theatre-playdate copy, direct from: QQ Title Card 


Co., 247 West 46th Street, New York 36, N. Y. 


TRANSCRIPTION 


15-, 30- and 60-second spot announcements, available 
on a single disc, are open end for your announcer to 
add theatre credits and playdate. Order transcription 
through your Columbia Pictures exchange. I+ will be 
shipped direct to you from New York City. 


LOBBY SPOTS 


Three one-minute lobby spots available on a 78 
r.p.m. disc to sell the picture via your p.a. system! 
Order lobby spots through your Columbia Pictures 
exchange; disc will be shipped from New York City. 


PICTURE STORY 


For televirion and newspaper use, the story of the film 
told in pictures and captions. Sent, with your credits, 
direct to the cooperating TV program or newspaper. 
Order it direct from: Columbia Pictures Publicity 
Department, 711 Fifth Avenue, New York 22, N. Y. 


OUT FRONT ‘SELL’ 


Take full advantage of your theatre front 
as one of the most important advertising 
and exploitation mediums for “The Re- 
venge of Frankenstein.”’ Plan your displays 
and decorations to attract passersby and 
spark word of mouth and newspaper pub- 
licity on your show. The simple, inexpen- 
sive, easy-to-make stunts and gimmicks 
suggested below will do the trick for you: 


e Coffin in lobby, patrons can try for size and 
photos. 

e Ambulance at curb and nurse in attendance 
for patrons. 


® Blood pressure checked in foyer. 


e Chemistry apparatus, tubes, bubble water, 
flashing lights, ete. Still No. 74A. 


e “Blood” pumped through tubes by aquarium 
pump. 

e Store manikin, on table, covered with “blood’’- 
stained sheet. Still No. 73A. 


e Graph showing reaction of blood pressure or 
heart beat during picture with ribbons from 
high points leading to stills. 

e Prizes for best Frankenstein face masks 
drawn by amateurs. 

e “Bloody” footsteps leading to boxoffice. 


e Prizes for youngsters coming to theatre made 
up as Frankenstein monsters. 


e Electric shocking machine in lobby: “Can 
YOU Stand the Shock... ” 

e Arm, foot or head of manikin frozen in cake 
of ice: “Guess When This Cake of Ice Will 
Free the Head of a Monster!” 

e Marquee blow-ups of Frankenstein monster’s 


MONSTERS 


Let your town’s horror and science-fiction 
fans test their knowledge of shock pictures 
by naming the frightening characters who 
have made “scream” history. Have a co- 
operative disc jockey work the stunt on an 
air show and merchandise prizes and/or 
guest tickets to see ““The Revenge of Frank- 
enstein”’ to listeners submitting the longest 
list of film “monsters.” A partial listing of 
‘‘meonsters”’ includes the following: | 


“The Golem,” the ‘Frankenstein’? Monster, 
Dracula, “The Invisible Man,” “The Wolf 
Man,” Dr. Jekyll, “The Mummy,” “War of the 
Worlds” (Martians), the Creature in “It Came 
From Outer Space,” “The Hunchback of Notre 
Dame,” “Creature From the Black Lagoon,” 
“Phantom of the Opera,” “Creature With the 
Atom Brain,” “The Thing,’”? “The Man Who 
Turned to Stone,” ““The Zombies of Mora Tau.” 


LOBBY LAB 


Still No. 75A, which is included in the 
National Screen Service set, pictures a sec- 
tion of Dr. Frankenstein’s laboratory con- 
taining glass tanks in which parts of a 
human body are suspended in_ liquid. 
Borrow a number of similar tanks from 
a neighboring tropical fish or pet store and 
duplicate the tanks, using coiled wires to 
suspend a pair of false eyes, a foot, hand 
and head from a fashion store manikin. 
Illuminate with a green spot and arrange 
for bubbles in the liquid with an aquarium 
fish tank pump. Placard copy can identify 
the laboratory and the use of the parts for 


constructing a monster in spare time. 
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